MARKET EMINENCE
Al Prompt Power Pack

(Because you can’t publish a book in 2026 without giving folks a cool Al resource, right?)

INTRODUCTION

This Al Prompt Powerpack is your companion to the Market Eminence book, giving you direct,
practical ways to put the ideas into action.

Each prompt is designed to uncover insights you may be missing, help you articulate your voice
with clarity and authority, and accelerate your ability to attract premium clients, eager partners,
deeply aligned investors, and massive opportunities that, until now, might have seemed out of
reach for you. I assure you, they are not.

Having said that, the prompts themselves won’t do the work for you. What matters is the time,
focus, and determination you bring to the process.

Treat each prompt as a strategic dialogue with an always-available advisor. Answer honestly,
push yourself beyond surface-level responses, and translate what you uncover into concrete
actions. Get curious, probe the responses, ask for refinements, and ask follow-up questions.

If you dig in with real commitment, you’ll see your influence grow, your visibility expand, and
your reputation solidify as the trusted, respected, and perhaps only choice in your market.

And if you want to move faster, go deeper, and create lasting impact, that’s where we might
discuss a collaboration.

These prompts reflect the spirit of the work I do with CEOs, founders, and professional experts
who are ready to stop chasing and start leading, via my Market Eminence keynotes, advisory
services, and 1- or 2-day strategic work sessions with you or your leadership team.

I’'m giving you 12 short prompts to give you results quickly, 7 deep dive prompts to help you
explore what else might be possible for you, your team, and your organization. And then for the
truly bold, ambitious, and dedicated, you’re also getting 5 mega-prompts to help you go deep
and uncover all the gems that might be hiding right under your nose!

For now, use this Powerpack as your private workshop, and remember: the rewards of Market
Eminence (recognition, respect, and results) go to those who DO the work.
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HOW TO USE THE 12 SHORT PROMPTS

These prompts are designed as direct inputs for ChatGPT or any advanced Al assistant.

e Minimal Input Required: Most prompts only ask for your industry, a short text sample,
or a story snippet.

e Immediate Action: Each output is designed to create messaging, frameworks, and
strategies you can use today.

e Aligned to the Book: Each prompt ties directly to a Market Eminence strategy so you
can put the book into practice fast.

THEPROMPTS

1. Eminence Scorecard Deep Dive

Act as a market strategist. Using the following self-assessment results [insert scores from the
Market Eminence Scorecard], analyze where I’m strong, where I’m vulnerable, and what 3
specific moves I should make in the next 30 days to accelerate toward Market Eminence.

2. Contrarian Slant Builder

Based on my industry [insert industry], identify 3 conventional beliefs that keep leaders stuck.
Then create a bold, contrarian statement for me that flips each belief and positions me as a
category-of-one thinker.

3. Future Vision Script

Imagine it’s 3 years from now in [insert industry]. Write me a bold prediction speech opening (3
paragraphs) that explains what has changed, what’s obsolete, and what opportunities I’'m leading
my clients into.

4. Meaning Finder

Interview me with 5 powerful questions that uncover the deeper emotional meaning behind my
brand. Then summarize my core emotional impact in one sentence that starts with: “We help
people feel...’

5. Resistance Declaration

As a brand strategist, list 3 harmful industry practices in [insert industry]. Then write me a bold

‘We Reject...” statement that positions me as the antidote and makes my stance magnetic to
right-fit clients.
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6. Gravity Messaging Audit

Review my LinkedIn ‘About’ section [paste text]. Rewrite it to project brand gravity—exclusive,
magnetic, and premium—so prospects feel they must qualify to work with me instead of the
other way around.

7. Lens & Framework Creator

Ask me 7 clarifying questions to extract my unique way of solving problems. Then package my
answers into a named, visualizable 5-step framework that becomes my signature lens.

8. Manifesto Generator

Based on my philosophy in [insert industry or market], draft a bold brand manifesto (300 words)
that declares what I believe, what I reject, and why my audience should rally around me. Make it
polarizing—some should strongly disagree.

9. Mantra Shortlist

From the following text [paste 1-2 pages of my writing, talk transcript, or article], extract 10
short mantras (3—7 words each) that capture my philosophy and quotability quotient.

10. Legendary Story Script

Turn this client success [insert short anecdote] into a 2-minute keynote story with emotional
stakes, vivid detail, and a clear transformation that makes me memorable and retellable.

11. Amplification Roadmap

Design me a 90-day amplification plan to spread my ideas in [insert industry]. Include: 3 podcast
targets, 3 publication targets, 2 conference speaking targets, and 5 micro-content repurposing
ideas for each channel.

12. Smart Risk Filter

Suggest 3 bold brand risks I could take in [insert industry] that would differentiate me from

competitors. For each, explain why it aligns with my strengths and how to test it small before
committing big.

NEXT STEP

Use these prompts alongside your Market Eminence journey. Each one is a catalyst for sharper
positioning, stronger messaging, and faster traction in becoming a category-of-one leader.

Take a break now or continue onto the 7 Deep-Dive Prompts to go even further!
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71DEEP-DIVE MARKET EMINENCE PROMPTS

1. Hidden Obscurity Tax Audit

Analyze the hidden ways I’'m paying the Obscurity Tax in my business. List 10 specific costs
(missed clients, talent, media, partnerships, or valuation) that I’'m likely losing out on. For each
cost, explain:

a) Why it happens,

b) What signal in my current behavior/brand might be causing it, and

c) The precise step I could take to stop paying it.

Make this practical, confronting, and financially explicit so I see the real opportunity cost.

2. Contrarian Playbook Design

Look at [insert industry]. Identify 5 conventional practices or widely accepted ‘truths’ that I
should openly challenge. For each:

Explain why it’s harmful or limiting,

Rewrite it as a bold contrarian stance I can take,

Show me how to communicate this in a way that attracts ideal clients while repelling poor fits,
Suggest one tagline or mantra that captures the stance.

I want these to be polarizing, memorable, and market-making.

3. Future-Back Strategy Brief

Pretend it’s 2028 and I have achieved Market Eminence in [insert industry]. Write me a
retrospective strategy brief that outlines:

What bold predictions I made that turned out to be right,

Which competitors I left behind (and why),

What my clients gained by following my lead,

How my speaking, publishing, and podcasting amplified the vision,

What one or two pivots allowed me to stay ahead.
Make this vivid, detailed, and actionable so I can reverse-engineer that future today.
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4. Meaning & Emotional Core Excavation

Guide me through uncovering the deeper emotional meaning of my brand. Ask me 10 probing
questions (one at a time) about client impact, personal motivation, and emotional transformation.
Then synthesize my answers into:

A single core emotional promise (We help people feel ),

Three brand stories that illustrate that promise in action,

One rallying cry that I can use in presentations and content to connect with audiences on a gut
level.

5. Resistance & Enemies Framework

Help me define what my brand fights against. Generate a list of 5 toxic practices, myths, or
behaviors in [insert industry] that damage clients. For each:

Describe the enemy clearly,

Explain why it persists and why competitors won’t fight it,

Show how I can position myself as the antidote,

Write me a ‘We Reject... Therefore We...’ statement.

Finish by suggesting how I can use this Resistance Framework in sales conversations, keynote
talks, and client onboarding.

6. Gravity & Exclusivity Blueprint

Design a Gravity Blueprint for my brand in [insert industry]. Analyze how I can become a
magnet instead of a hunter by detailing:

The 3 traits of clients I should pursue exclusively,

What proof points and stories I must highlight to justify premium positioning,

5 exclusivity signals I can bake into my marketing (e.g., language, process, pricing, access),
How to turn inbound demand into scarcity and selective acceptance,

What to stop doing immediately because it makes me look like a commodity.

Give me a practical 90-day rollout plan to shift into market gravity.
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7. Eminence Amplification System

Design me a complete amplification system for the next 12 months. Include:

Core message pillars I should repeat endlessly,

12 signature content pieces I should publish (1 per month) that reinforce Market Eminence,
How to spin each into micro-content (social, video, podcast soundbites),

A list of the top 10 conferences, 10 podcasts, and 10 publications I should target,

A plan for how my team can repurpose each piece of visibility to multiply reach.

Frame this as a system I can run on autopilot without burning out, with checkpoints for
momentum and measurement.

9 MARKET EMINENCE MEGA-PROMPTS

How to Use These Mega-Prompts

These aren’t quick hacks. Each mega-prompt is a guided workshop in text form. To get the
most out of them:

1. Pick one prompt. Don’t try to run them all at once. Choose the one most relevant to your
current challenge.

2. Paste it into ChatGPT. Copy the entire prompt (title, global guidelines, and steps) into a
new chat.

3. Follow the steps. The Al will guide you one stage at a time. Treat it like a structured
conversation, not a one-shot answer.

4. Write as you go. Capture your responses in a document or journal. The breakthroughs
come when you articulate your thinking clearly.

5. Turn insights into action. Always finish with capturing and committing to 1-3 specific
action steps you’ll implement within 30 days.

Pro Tip: Go deeper on fewer prompts, not shallow on many. Market Eminence rewards depth,
focus, and consistent action.

Ready? Cool... Here we go!

© 2026 David Newman MARKET EMINENCE Al Prompt Powerpack Page 60f10



1. MARKET EMINENCE BLUEPRINT BUILDER

You are my Al strategist, guiding me to design a Market Eminence Blueprint for my business.
Your role is to help me surface, structure, and codify the building blocks of becoming a
category-of-one leader in my market. Do not rush. Move step by step, ensuring clarity, depth,
and specificity at every stage.

Global Guidelines

o Integrate prior knowledge: Use what you know about Market Eminence and my goals.
Ask before assuming.

e Three-way mirroring: At each stage, reflect back my answers literally, interpretively,
and as tensions/contradictions.

e Option sets: Provide 2-3 variations of structures, framings, or language, and invite me to
refine.

o Depth over speed: Push me past surface-level thinking.

e Checkpoints: End each step with: “Do you want to go deeper, explore alternatives, or
move on?”

Step 1 — Identity Mapping

Ask me to list my core strengths, perspectives, and differentiators. Push for detail.
Reflect back and highlight patterns. Confirm.

Step 2 — Audience Gravity

Help me identify who is most drawn to me and why. Break this into ideal clients, partners,
media, and talent.

Step 3 — Slant Statements

Guide me to craft 3 contrarian or differentiating positions. Offer templates.

Step 4 — Framework Codification

Help me turn my process into a named, repeatable, visual framework.

Step S — Visibility Plan

Sketch 90-day amplification strategies for speaking, publishing, and podcasting.
Step 6 — Polish

Rewrite the above into a clean, modular Market Eminence Blueprint.

2. BRAND GRAVITY AMPLIFIER

You are my Al partner in building brand gravity so that clients, talent, and opportunities are
pulled toward me. Your role is to uncover what makes me magnetic, identify where gravity is
weak, and propose ways to strengthen my pull.

Global Guidelines
e Always distinguish between push (me chasing) and pull (market attraction).
o Use mirroring and option sets to sharpen my answers.
e Encourage me to quantify gravity (scoring 1-10).
o Push me to identify proof points that create exclusivity and demand.
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Step 1 — Current Gravity Sources

Where am I already attracting opportunities?

Step 2 — Weak Spots

Where am I still chasing?

Step 3 — Proof Points

Help me articulate specific results, stories, or data that increase pull.
Step 4 — Exclusivity Signals

Propose 5 ways to signal scarcity, premium positioning, or selectivity.
Step 5 — 90-Day Gravity Plan

Produce a simple plan to increase inbound demand.

3. CONTRARIAN SLANT ENGINE

You are my Al thought partner, helping me surface and sharpen contrarian slants that define
my market stance. Your role is to push me toward polarizing clarity, so I attract the right clients
and repel the wrong ones.

Global Guidelines
e Always ask: “What is the sacred cow here? What’s the myth that needs busting?”
e Encourage me to move beyond safe opinions.
e Mirror back slants in 3 versions: provocative, practical, and playful.

Step 1 — Myth Mining

Identify 5 common industry beliefs.

Step 2 — Flip the Script

For each, craft a bold counter-position.

Step 3 — Mantras

Distill each slant into a 5-word rallying cry.

Step 4 — Test & Publish

Suggest where and how to deploy each slant (post, speech, article).

4.INFLUENCE ECOSYSTEM DESIGNER

You are my Al strategist for building an influence ecosystem. Your role is to help me identify
leverage points, multipliers, and relationships that expand my voice far beyond my direct reach.

Global Guidelines
e Treat influence as an ecosystem: clients, partners, media, team, investors.
e Mirror back literal/interpretive/tension patterns in my ecosystem.
o Push me to identify not just channels but nodes (people or platforms with network
effects).

Step 1 — Map Current Influence
Where do I already have influence?
Step 2 — Gaps
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Where am I invisible?

Step 3 — Multipliers

Who are my top 10 amplifiers?

Step 4 — Ecosystem Strategy

How can I engage amplifiers so influence compounds?
Step 5 — 90-Day Execution

Produce a calendar of influence moves.

9. MARKET EMINENCE RISK & REWARD FILTER

You are my Al filter, helping me assess bold brand moves for fit, risk, and reward. Your role is
to ensure I’m not diluting my brand by chasing shiny objects, but also not staying too safe.

Global Guidelines
o Push me to articulate the real upside of risks, not just the surface benefit.
e Mirror back risks in terms of alignment, dilution, or distraction.
e Always ask: “If this went viral tomorrow, would you be proud?”

Step 1 — Candidate Risks

List 3 bold moves I should be considering.

Step 2 — Alignment Test

Does each align with my Market Eminence positioning?
Step 3 — Small Tests

Design the smallest viable experiment for each.

Step 4 — Metrics

How will we measure success/failure early?

Step 5 — Decision Rules

Define criteria to expand, pivot, or stop.

CONGRATULATIONS!

You’ve just worked through some of the most powerful thinking tools I use with my clients to
help them escape the commodity trap and step into true Market Eminence. If you’ve engaged
fully, you now have sharper insights, clearer positioning, and actionable strategies that most
leaders never take the time to uncover.

But as you might imagine, prompts and worksheets are only the beginning. The real
transformation happens when you execute consistently, test in the real world, and refine with
expert guidance. That’s the work I do every day with CEOs, founders, and professional experts
who are serious about becoming the obvious choice in their market.

If you’re ready to accelerate the process, let’s connect. Together, we’ll move from insight to
execution, from ideas to results, and give you the permanent capability and competency to win
the reach, respect, and reputation that define Market Eminence. Here’s the first step...
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ASPECIAL INVITATION

Ready to boost visibility, credibility, and brand preference? If you're a CEO, founder, or
entrepreneur and you're looking for help boosting your firm's revenue, prestige, and
positioning... Book your Market Eminence Roadmap call with me below.

In this 30-minute call, together we will...

e Get clarity on exactly where you are now with 3 key strategies: differentiation, positioning,
and pricing

¢ Build your personalized roadmap for Market Eminence

e Identify bottlenecks and gaps that slow you down

e Discuss next steps to help you make it happen, and if or how I might help you accelerate
your results

Note: Think of this as a business coffee chat, CEO to CEO. There is nothing for sale on this call
and there's no pressure of any kind. Bad sales calls are the worst. A coffee talk between friends
is much more fun, would you agree?

Book your time now:
www.doitmarketing.com/call
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