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L WHOAM T

Author, book marketing coach, blogger, freelance writer

3 traditionally published nonfiction books, 1
self-published e-book

My BuildBookBuzz.com blog is ranked 5th globally

for book marketing blogs, recognized for excellence
5 times

National award-winning former publicist
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5 book marketing building blocks
Universal nonfiction marketing tactics

A few tactic ideas for specific nonfiction
categories




) BOOK MARKETT

BLOCKS




X Looks and reads like it was traditionally published

U
X Beta readers l

X Professionally designed cover

X Professionally edited

X Professionally proofread




EXHIBIT A COACHING CLIENT BEFORE AND AFTER

MARC PRENSKY

Original self-designed cover Professional makeover '



X Who will love your book? Info-gathering ideas include...

O
X Googling it I

X Surveying subscribers, group members

X Getting on the phone

X Ask ChatGPT




X Platform = audience waiting to buy your book

X Platform can consist of several different types of
elements, but think of it as 3-legged stool I

X You need at least 3 legs on that stool




POTENTIAL PLATFORM ELEMENTS

e E-mail list

e YouTube channel

e Social media followers

* Online group members

* Blog traffic

e Speaking engagements

* Media interviews
* |Influential contacts

* |Industry leadership



b BOOK MARKETING PLAN

“If you fail to plan, you are
planning to fail.”

“If you don’'t know where you are
going, you'll end up someplace
else.




ANSW

ER THESE 7 QUESTIONS

1.What'’s your book publishing situation?
2.What’s your target audience?
3.What are your goals for your book?

4. What'’s your book marketing strategy?

5.What tactics will you use to reach your goals?
6.What’s your budget?

/.What’s your timeline?




5 REALISTIC EXPECTATIONS

Friends and family will disappoint you (sorry about
that)

Don’t expect to be an overnight success

Best way to succeed is to create a plan that takes
you well beyond the launch

Book marketing is a marathon, not a sprint




UNIVERSAL NONFLCTION TACTICS



[HESE TACTICS WORK FOR MOST

Give away copies in exchange for honest review
Create launch/street team to get the good word out

Leverage other people’s networks

Track sales; do more of what works, less of
what doesn’t




A tEW CATEGORY TACTIC IDEAS



X Memoir: public speaking, publicity 0
X Business: LinkedIn publishing, publicity l
X How-to: Video, publicity

X Children’s books: Instagram, school visits, publicity




| WITH YOUR BUILDING BLOCKS, YOU CAN ..

Create a book that’s so good that people talk about it
Promote in a well-thought out way to the right people

Reduce disappointment by managing expectations

Market your book as long as it’s available to buy




FREE DOWNLOAD!
\

https://buildbookbuzz.com/marketingplan/



THANK YOU!

For more information:

https://buildbookbuzz.com
sb@buildbookbuzz.com




