


Unlock the Power of Podcast & Radio 
Interviews for Authors 

➢ Land Interviews

➢ Build Credibility

➢ Sell More Books

By Joanne McCall



The Hidden Power of Voice-Driven Media

➢ 584.1M+ Podcast 
Listeners 

Global audience (Pew Research, 
2024)

➢ Over 90% Radio Reach
Americans listen weekly (Nielsen, 
2024)

➢ 2X Engagement
Loyal audiences drive trust and sales



Radio –

Why You? Why Now?

Podcasts—

What’s the added value?

Which one -- Radio or Podcasts?
The answer?  YES



Radio & Podcasts–Similar yet Different

➢ Live broadcast vs. on-demand 
playback

➢ Local reach vs. global niche 
audience

➢ Broad & fast paced vs. intimate 
and personal

➢ News, seasonal, calendar 
topics vs. niche/evergreen 
topics

➢ One and done vs. lasting 
discoverability

➢ Quick booking turnaround vs. 
much longer lead time



Real-World, Proven Strategies

1. Land top interviews

Even if you’re unknown

2.    Find ideal shows

Connect with target market

3.    Make hosts say, “YES”

Instantly

4.    Maximize appearances

Build credibility, following, and

sales



Radio

➢ Lead with a timely, news-
driven hook

➢ Local or regional tie-in 

➢ Pitch segment title and 2-3 
soundbite-ready points

➢ Include a prior clip or snippet

➢ Pitch letter/press kit

➢ Email producer directly

Podcasts

➢ Lead with relevance to their 
audience, not the news

➢ Niche connection – not 
geography

➢ Offer 3 discussion angles

➢ Include links to other shows 

➢ Media one-sheet

➢ Engage on social or in reviews 
before pitching

Strategy #1: Land Top Interviews –
(even if you’re unknown) 



Strategy #2: Find Ideal Shows for You and 
Your Book

Phase 1: Research Right Fit

Radio: Media databases, such as 

Cision and Muck Rack. Stream live 

radio on Tune-In, Radio-Locator, & 

iHeart Radio. Google searches Radio 

+ location 

Podcasts: Podchaser, Listen Notes, 

Apple podcasts for finding podcasts. 

Rephonic, Chartable for overlapping 

audiences and growth and reach. 



Find Ideal Shows for You and Your Book
Phase 2: Evaluate Content & 
Audience Alignment
➢ Listen: 1-2 episodes or segments

➢ Review tone: conversational, 
formal, educational, zany morning 
show, confrontational, etc.

➢ Assess format: live vs. recorded, 
solo vs. guests, local vs. 
syndicated, duration/segment 
length, are questions scripted or 
spontaneous

➢ Question: Does the host shine 
the light on the guest or compete 
for attention?

➢ Pro Tip: Secondary and tertiary 
tiers are often more responsive



Find Ideal Shows for You and Your Book

Phase 3: Build a Pre-Pitch 
Relationship

➢ Connect with host and the 
show on social media

➢ Like, comment, share their 
posts

➢ Subscribe to their newsletter 

➢ Share their show with your 
own comments

➢ Leave a thoughtful Apple or 
Spotify review of the show



Find Ideal Shows for You and Your Book
Bonus! Pro tips:

➢ Reverse-engineer where similar 
authors have been featured

➢ Check past guest profiles. Would 
you fit or standout awkwardly?

➢ Use shared language and tone 
when you pitch

➢ Track your targets on a spreadsheet

➢ Read listener reviews. They reveal 
who the audience really is rather 
than what the show might say they 
are



Strategy #3: Make Hosts Say “Yes!” Instantly

❑ Make sure you’re a match
• Specific and intriguing to stand out

❑ Prove you’re a listener
• Reference recent episode

❑ Offer fresh perspective
• 2-3 strong discussion points

❑ Share other interviews 
you’ve done

• Show your finesse and skill

❑ Be easy to work with



Non-Pushy Follow-Up Techniques

➢ Send a fresh hook or timely 
add-on

• It shows you’re engaged, not 
desperate

➢ Resurface gracefully, “Just in 
case it got buried in your 
inbox…”

• It acknowledges their busy inbox 
with empathy, not pressure

➢ Note: Resend and reply using 
the original note

• They can instantly see original pitch 
& context 



More Non-Pushy Follow-Up Techniques

➢ Give before you ask. “I heard 
your show and shared it”

• Signals generosity

➢ Offer a graceful out. “If this 
isn’t the best time…”

• A no-pressure close offers 
goodwill. Some hosts respond 
to acknowledge your respect



Strategy #4: Leverage Every Radio Interview 
for Maximum ROI

➢ Deliver a clear call to action

➢ Follow up with the producer. Is 
there a replay link or podcast 
version to share?

➢ Post about the appearance on 
social media and in newsletter

➢ Leverage local credibility as social 
proof. Use to approach 
bookstores, libraries, local press, 
or speaking venues with authority

➢ Strengthen future media pitches, 
“Recent guest on…”



#4 continued: Leverage Every Podcast Interview for 
Maximum ROI

➢ Share episode link widely –
website, newsletter, email 
signature, social channels

➢ Tag host & show across platforms

➢ Repurpose into evergreen content 
– Pull quotes, create short video & 
audio clips, Turn insights into 
LinkedIn posts or blog posts

➢ Include the episode in pitches or 
speaker kit

➢ Reshare it multiple times over 30 
– 60 days with fresh angles (your 
2x engagement strategy)



Shared Strategies for Radio & Podcasts

➢ Add logos to your “As Featured 
on” bar

➢ Promote with different angles 
(story post, tip, stat, quote)

➢ Schedule a content calendar to 
reshare over 30 – 60 days

➢ Use audience feedback for the 
appearance to fuel future 
content



Questions to ask yourself as you research

➢ Do they take guests? 

Yes or no

➢ Date of the last episode?

Current or in the podcast graveyard

➢ How many listeners or downloads?

Not always obvious

➢ Does this show reach the same kind 
of people who read or buy my book

➢ Can I see myself building a 
relationship with this show?

Yes or no

➢ Will this interview help me achieve a 
specific goal? 

Book sales, list growth, 
credibility, local exposure



Avoid Common Mistakes

➢ Leading with the book instead 
of the hook

➢ Making it about you rather 
than the audience and the host

➢ Misdirecting your pitch

➢ Missing the relevance window

➢ Sending pitches then 
disappearing

➢ Not following up



Follow these Strategies to Success…

➢ Land more radio and podcast 
interviews

➢ Position yourself as a valuable 
guest and Media Darling

➢ Reach your ideal audience

➢ Build long-term relationships

➢ Create a media trail that 
attracts more media and other 
opportunities

➢ Stand out from 90% of the 
others who are pitching 



It’s time to put yourself out there
BE BOLD!



Let’s Stay in Touch

Social Media Handle: 
@joannemccall

joanne@joannemccall.com

Savvy Sunday News for 
more tips and stories

mailto:joanne@joannemccall.com


Questions?





I help authors and publishers:

• Savvy Sunday News

• Media Strategy Sessions

• PR Coaching

• Media Training

• Book Publicity Services

Winner of the Best Business 
Minds Book Award 2024

From Free…to the Full Monty…
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