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One at a Time or Many at a Time?
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What do you want to be known for?

1. Define your target audience 
(claim your niche)

2. Identify their wants & needs

3. Serve your audience

4. Share content

5. Cultivate your community
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SOLD FOR 
$315 

MILLION!



What do all these sites 
have in common? 
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Content Marketing Strategy

❖Blogging

❖Social media

❖Podcasting

❖Videos on YouTube

❖Webinars, online 
events

❖Free content, reports

❖Email marketing

❖Online group/forum

❖Guest blogs, 
interviews, etc.
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FIND YOUR 

TRIBE
They need you.
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Find Your Tribe (Keep this list)

◈Your email list

◈Social media

◈Online groups

◈Peers

◈Clients, co-workers

◈Fellow writers

◈Past readers

◈Alumni groups

◈Trade associations

◈Amazon reviewers

◈Forums on Goodreads, 
Absolute Write, Writers’ 
Circle

16



Ask Your Tribe for Support

◈Publish excerpts

◈Post guest articles

◈Post book reviews

◈Interview you

◈Host a giveaway

◈Buy the book

◈Bulk purchase
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Challenge:

◈Create a spreadsheet and locate 
your Tribe of Influence.

◈Look through old emails, 
contacts database, social media, 
groups you belong to. 

◈Add a column for your “Ask.” 
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TAP INTO 
COMMUNITIES
Associations, Church Groups, Chambers of 
Commerce, etc…
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Online Groups

◈ Facebook, LinkedIn

◈ Industry-specific

◈ Community-based

◈ Participate or start 
your own
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Facebook Power Strategy: Groups
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Associations Exist for Everything!
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Associations Exist for Everything!
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Trade Associations

• Volunteer

• Lead meetings

• Speak at chapter meetings

• Speak at conferences

• Write for blog/ 
newsletter/magazine

• Be an active participant
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EMBRACE 
PROFESSIONAL
SPEAKING

WEBINARS
Fact: Speakers Sell Books
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Webinar Success Tips

◈ Write a compelling 
description

◈ Schedule with Zoom or other
provider

◈ Create registration page

◈ Promote with Facebook ads

◈ Deliver compelling content
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Grow Your Email List – Webinars
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Promote with Facebook Ads
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◈Best use of Facebook 
ad dollars

◈Plenty of targeting 
options



AMAZON 
STRATEGIES
Master this essential sales tool.
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Amazon Success: Categories Matter
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Power Tip: Ask for More Categories
◈Research similar books

◈Make a list of 10 
categories

◈Email Author Central 
support and ask for your 
book to be added
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AMAZON ADS
Boost Your Sales
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No Platform, Incredible Book Sales
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No Platform, Incredible Book Sales
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35K Copies Sold and Counting!
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KEEP THE 
MOMENTUM GOING
Put your marketing wheels in motion.
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Review Copies

◈Influencers: bloggers, 
podcasters, YouTubers

◈Media pros

◈People, companies 
mentioned in book

◈Associations, worship 
centers, schools, speaking 
opportunities
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Book Reviews - Free

◈Beta readers

◈Email subscribers

◈Bloggers

◈Online groups

◈Ask, ask, ask!
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Podcast Tour

◈ No travel required

◈ Lots and lots of programs

◈ They need guests! 

◈ Promotion before and after

◈ Longer interview times than 
radio
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Equipment Needed

◈ Pro microphone: Blue Yeti or 
Audio Technica

◈ Newer iPhone with pro 
earbuds

◈ Don’t rely on computer/ 
laptop mic!

◈ Video camera: Logitech

◈ Selfie or desk light
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Or Host Your Own Podcast

◈ Apple Carplay -
Everywhere

◈ Distribute to iTunes: 
LibSyn.com, Buzzsprout

◈ Need cover art, intro & exit 
music—get on Fiverr
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Cultivate Your Community (Tribe)

◈ Engage, entertain

◈ Meet them

◈ Give value

◈ Solicit feedback, ideas

◈ Reward, appreciate them

◈ Pay attention to requests
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Hire Help: Virtual Assistant

Successful authors don’t do it alone!

◈http://bit.ly/assistantsforauthors

◈IVAA.org

◈Upwork.com

◈Ask for referrals
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http://bit.ly/assistantsforauthors


Thank You! Questions?
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