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Book Publicity

Prepare
Research

Pitch

Success
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Book Reviews

Interviews

Guest Blogs

Social Media/Newsletter Post
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A. Validation

B. Discoverabillity

C. Traffic to Website
D. Sales
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A. Website

B. Mailing List

C. Social Media
D. Amazon, B&N and Indiebound
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A. Title, Jacket and Production

B. Author’s Expertise

C. Publisher's Name

D. No Platform
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A. Press Release
B. Author Bio
C. Book Jacket and Author Photo

D. List of Questions
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PDF of the Whole Book

NetGalley.com

Galleys/ARC
Finished Books
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A. Name Recognition

B. Social Media Followers
C. Traffic to Site

D. Podcast Downloads
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Bloggers

Websites
Podcasters

Social Media Influencers
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Rot Tip -

Google Search Trick

“Brene Brown” “Book Review”
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A. URL and emall
B. Address

C. Follow-up Notes

D. Responses
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A. Know their beat

B. Pitch 1-to-1 via emaill

C. Send them what they need
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Rot Tip -
Keep the pitch simple

A short personalized pitch is
more effective than a long
press release
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Keep Track and Follow Up
Don’t Push

Be Professional

Respond Quickly
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Website

Newsletter

Social Media

Bookseller Sites

@FauziaBurke www.FauziaBurke.com


http://www.FauziaBurke.com

Rot Tip -

A thank you goes a long way!

Send an email, send a card,
thank them on social media
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For a list of my favorite .
digital tools, please signh up f\)/lgt'llgeeting
for my mailing list at: for A
Busy e

www.FauziaBurke.com Authors

FAUZIA BURKE
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