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Introduction 
 

When I came online in 2006 I had no idea that I would become a bestselling non-fiction 

author within the next few years. Also, I did not realize it would be necessary to build 

and grow my own platform if I were to use this writing to catapult me to the level of 

success I desired as an entrepreneur working from home. This required me to set up 

websites and a blog, as well as to learn as much as possible about content marketing. 

This report is intended to be used as a study guide for your online endeavors. You may 

wish to print it out. It is my sincere hope that you will benefit from both my mistakes 

and my successes, and that you will come to the point where you can make the best 

decisions for how you will use blogs, websites, and content marketing to reach your own 

goals as an author and entrepreneur. 

I will break this information into three sections that make sense logically as you move 

forward. They are Building Your Platform with a Website/Blog, where I will also 

include some examples of sites that are effective; Creating/Marketing/Syndicating 

Your Content, where I will go into more detail on how you can get started with this 

strategy immediately; and Next Steps, where I will share and introduce you to some 

ideas that you may not have thought about before now. 

What I am sharing with you here is the result of more than twelve years of learning, 

implementing, course correcting, and applying a variety of methods and strategies in the 

areas of website creation and content marketing, the past seven years as a published 

author. If you make a study of these topics and discover what works best for you, your 

results will be nothing less than spectacular. 

Let's get started... 
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Building Your Platform with a Website/Blog 
 

I'd like to define the terms "website" and "blog" before we go any further. I will use these 

terms interchangeably, but they are, in fact two different things. 

A website is a page or series of pages that are available to be viewed on the internet. The 

pages are all on a related topic and can be personal, commercial, or non-profit in nature. 

A blog, or weblog, consists of a series of entries referred to as posts, which typically 

appear in reverse chronological order. One or many authors may contribute to a blog. 

Each entry is on a specific aspect of the overall topic of the blog, and each of these posts 

is considered to be a separate page on the site. Originally, a blog was used as a personal 

online journal, but over the years blogs have become increasingly more common for 

business use. 

Public websites and blogs can be viewed by going to the URL (uniform resource locator) 

that identifies the site. You know that as the domain name. 

Think of your blog as your home on the internet. This is how you will be able to share 

information about yourself and your writing with the world. Over time you will grow a 

community of readers and followers who will look forward to learning more from you 

and who will think of you as their trusted advisor. This is a worthwhile goal to achieve. 

I began blogging in 2004, while still working as a classroom teacher. It was a way to 

encourage my students to write and create. These initial blogs were on the Blogger 

platform, owned by Google and still available. Other free blogging platforms include 

Tumblr and WordPress.com. This is not a discussion of blogging, so suffice it to say that 

a free platform for any site or piece of your business will not serve you well over time, 

and business use of a free platform may even be against their Terms of Service. 

When I came online I began blogging on a variety of topics, all on sites created by using 

a platform called Typepad. This was a paid platform, and the beginning of my 

understanding as to why it was crucial to not use a free platform, like the ones I have 

just described above, as my main site. 

Once WordPress became more user-friendly for non-technical people such as me, I 

switched almost everything over and began having more control over all of my 

blogs/websites, of which I now have over three hundred active ones. Again, this refers to 

hosted WordPress, where you obtain hosting and then install WordPress through your 

hosting account at no addition cost. 
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Author/Book Website Examples 

 

I made the conscious decision to set up websites for each book that I published (of more 

than a dozen titles published, I have only not set up a book related website twice) in 

order to build my list and to get my message out to the world. I'll be sharing some of 

these here as a way to open your thinking to the possibilities as you decide what will be 

best for you. 

Here are screen shots of two of my early books, Huge Profits with a Tiny List: 50 Ways 

to Use Relationship Marketing to Increase Your Bottom Line and Huge Profits with 

Affiliate Marketing: How to Build an Online Empire by Recommending What You Love. 

 

 

 

The idea here was to simply thank those who purchased and to invite them to join my 

list to receive a training course based on what I shared within my book. This was very 

effective and I continued to use this site to actively build my list for over a year. 
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This was the site I created for Huge Profits with Affiliate Marketing - How to Build an 

Online Empire by Recommending What You Love. Further down on this site you can 

see screen shots of my bestseller status on Amazon. This was important at that time, and 

in the past several years has not been as impressive to readers. 
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When I co-authored Time Management Strategies for Entrepreneurs - How to Manage 

Your Time to Increase Your Bottom Line with the late Geoff Hoff I changed up the 

format. 

 

 

 

Geoff and I offered a short training course on using time management strategies 

effectively as an entrepreneur. This was attractive to many people and helped us to sell 

many books in a short period of time. 
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When Geoff and I wrote The Inner Game of Internet Marketing we wanted to offer one 

of the online courses we had created together as a bonus. This was quite effective, as few 

people were marketing their books in this way at that time. Even today, people love 

receiving a course or other training after purchasing your book. 

 

 

 

 

For Living the Internet Lifestyle I took a different approach. 

 



9    © Connie Ragen Green                          http://ConnieRagenGreen.com 
 

I wanted to showcase the previous books I had written, and my goal was to share some 

of the reviews as well. 
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With The Transformational Entrepreneur, I wanted to take readers to the next level 

with the process of changing their lives. 

 

 

 

 

This was an excellent strategy for connecting with new prospects that were open to 

seeing me in a slightly different light. Instead of perceiving me as someone who taught 

various aspects of online marketing, I began to be thought of as someone who inspired 

and motivated people to change their thinking and their lives through the concepts I was 

sharing in the book. 
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The final website example I will share with you in this section of your training is for 

Book. Blog. Broadcast. The Trifecta of Entrepreneurial Success. This will also lead us 

into a discussion of how to use content creation, marketing, and syndication to your 

advantage as an author. 

 

 

This site is also created on the WordPress (hosted) platform, and consists of a front page 

I'm using as an opt in page, a blog where I continue to add relevant content, and a 

membership site where I can set up a free membership site, a paid one, or both. This has 

long-term benefits in that you are building a community of people who were first 

attracted to you because of the topic of your book, and will now stay with you as you 

share even more of what you know and have experienced in your life and business. 

 

Author/Book Website/Blog Tips 
 

 Always use a hosted WordPress site for maximum results with SEO and ease of 

use 

 Choose domains that include either your name, the name of your book, or 

keywords related to your topic or branding 

 Create an opt in form on the front page of your site 

 Work on providing a powerful and irresistible Call to Action for readers 

 Create a thank you page, a blog, and a membership site (this one is optional, but 

recommended to build your platform and credibility more quickly). 
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Creating/Marketing/Syndicating Your Content 
 

Content is King, or so Bill Gates told us back in 1996. His exact quote was "Content is 

where I expect much of the real money will be made on the Internet, just as it was in 

broadcasting." 

I have chosen to believe this since coming online a decade after it was proclaimed and 

the strategy has served me well. But it pertains to more than just the books we write and 

publish. It is also about positioning yourself as an expert in your field and allowing you 

to expand your reach globally in terms of finding readers, offering products and services 

as a part of your overall business, and using your writing to catapult you to the level of 

success you are ready and willing to embrace. 

 

Content Creation as a Habit 

I was not a writer when I came online in 2006. Instead, I was someone who had talked 

about wanting to write stories and a book since I was about twelve years old. Fast 

forward to 2006 and I realized very quickly it would be imperative for me to turn myself 

into a writer if I was to survive as an online entrepreneur. This was when I challenged 

myself to write one hundred articles in one hundred days. I did not do this... 

I wrote one hundred articles in only seventy-eight days! 

Since that time I have written every single day. It's either an article/blog post from my 

topic grid (more on that in a minute), an email to my list, part of a report such as this 

one, a part of a chapter for a new book, or something else related to my business or to 

the charity work I am involved in regularly. 

Once you get into the habit of content creation, you will be on your way to achieving 

great things that will affect the lives of many people, including yourself. 

 

Your Free Giveaway 

First of all, create some content that can be used to add people to your permission based 

list. This is referred to as your "free giveaway" or an "ethical bribe" to persuade them to 

become a part of your community. And be sure to think of your content as being multi-

media in nature, using audio and video along with written words. Have fun with this and 

know that everything improves after you have done it a few times and get into the 

rhythm of content creation. I've put together some ideas for this piece of the puzzle. 
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Here are  twenty ideas to get you started: 

1. A Special Report (PDF) - Offer a report on an aspect of your topic or a brief guide 

on something that you know well and wish to share. 

2. An audio download - many people prefer to listen to audio in their cars or on 

their lunch break, instead of read. Don't worry about writing a script though, as 

we all prefer to hear others in a more conversational tone. I have my most recent 

audio at http://AskConnieAnything.com and make it available widely. 

3. A video download - Videos give your audience a chance to see and to hear you. It 

also allows you to tap into new audiences by using platforms like YouTube, 

Vimeo and more. Or create a voiceover video where you show your screen while 

talking about what you are sharing. 

4. Free membership - Give them access to valuable ongoing content that in turn 

promotes your products and services. 

5. Access to a forum or Facebook group - People will sign up just to get access to the 

advice and conversations in the private area. Building a community is a key 

ingredients to building word of mouth, gaining trust and increasing your sales. 

6. Give away a giant list of tips. For example, “101 Tips for a Better __________.” 

7. An Excel Spreadsheet - For example, if your topic is in the fitness space, give 

away a spreadsheet that makes it easy to track workouts. Anything that keeps 

your audience organized and goal focused is a valuable gift to your subscribers. 

8. A CD or DVD - You may want to charge for shipping or calculate your cost-per-

acquisition (how much it costs to get a new customer and how much that 

customer is worth) and give it away free. Either way, delivering a physical 

product in the mail can cement your relationship with your customer more than a 

digital download. I do this every year and give them away at my own and other 

live events I attend and/or speak at on my topics. 

9. A Checklist - For instance, give people a checklist on what to look for when 

buying a new computer. People love checklists because they are short and to the 

point and also help them get tasks done quickly. 

10. A Free Preview - For example, give people the first chapter of your book for free. 

11. A Free E-Course - For example, a 7-step e-course on Meditating to Gain Focus in 

Your life. Give them one email each day to help them reach their goal. My million 

dollar tip on this one is to give them a PDF of the entire e-course on Day 2 to 

eliminate customer service when someone misses an email in the series. 

12. A Screen Cast - Record your video screen and give away the video. Use it to teach 

something on your screen. This works great for demonstrating software, using a 

website or anything you can do on your computer. 

13. Mistakes to Avoid - For example, "7 Mistakes to Avoid When Setting Your Goals." 

14. Interview someone in your industry - If it's a recognizable name on an in-demand 

topic, you’ll get lots of opt-ins. 

http://askconnieanything.com/


14    © Connie Ragen Green                          http://ConnieRagenGreen.com 
 

15. Access to a live webinar - They have to sign up now to get the access code and 

you've got a new subscriber. Webinars are also a great way to interact with your 

audience and promote products that will help them. 

16. A recorded webinar - Once you've done your live webinar, that's not the end of it. 

You can use this recording to get new opt-ins. 

17. A printable workbook or journal - People fill as they learn or record their 

thoughts, goals, and actions. Writing down lessons/ideas helps boost retention 

and people love printables! 

18. Access to you - For example, promise to answer a question via email for anyone 

who subscribes. Just be conscious of the time you give and how that translates 

into revenue for your business. 

19. Member's Only events - If people want to come to the event, they have to sign up. 

They could be local events (think Meetups), virtual events or whatever works for 

your business. 

20. Statistics - Give away a detailed report about little known statistics in your 

industry. 

 

Valuable subscriber gifts are the easiest way to get people on your list, but the secret to 

continuous and fast list growth is to take more than one of these ideas and create highly-

targeted offers you can share on your website/blog, on social media, in your advertising 

and more. Most people stop at just one free gift, but then miss out on attracting more 

potential subscribers.  

 

Your Topic Grid 
 

I've been using this strategy for several years now, and first introduced it to my students 

and clients during one of my Santa Barbara Retreats during the fall of 2016. I never ask 

anyone else to do something I haven't done effectively myself for a period of time, so I 

challenged the group to create a grid and write in this way using my strategy as a model. 

Start by writing down your overall topic. You may want to hand write this, use a word 

processing document, or even create a spreadsheet to keep track of what you are doing 

and where you are each week. 

My overall topic is online marketing strategies. That goes at the top of my page. Then 

you want to come up with ten sub-topics that make sense as part of your overall topic. 

For example, some of my sub-topics include affiliate marketing, authorship, information 

product creation, and online courses. You may have more than ten sub-topics as a part 

of your overall topic and business, but keep it simple in order to get the most from what 

I am sharing here. 
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Under each of these ten sub-topics, come up with ten ideas that you will be able to write 

about. The goal is for you to write a five hundred word article for each of these ten ideas 

that can also be repurposed into a blog post and, later on as a part of a short report.  

Once you have written ten articles/blog posts for one of your sub-topics you will have 

written approximately five thousand words. When you complete your grid that will give 

you fifty thousand words. 

During the twelve month period immediately following the introduction of this strategy 

to my Retreat group members in Santa Barbara in November of 2016, I wrote ten 

articles for each of my twelve sub-topics (I'm an overachiever and have also been using a 

grid for several years) and ended up with about sixty thousand words. 

But there's much, much more! 

For every sub-topic that you have chosen as approximately one-tenth of your business, 

in addition to publishing each article as a blog post you will add them to a short report 

you can sell or give away to your prospects, clients, and readers. I refer to my short 

reports as "Focus Guides" and they have brought me great results over time. 

I add a short introduction, the ten articles, a short summary, a Resource page, and 

About the Author. This makes each one about seven thousand words or so in length. 

For my newer online entrepreneurs, I teach them that they can also use the content they 

create using this grid to write their first book. It breaks down the writing process into 

doable chunks for them. 

Finally, for each of your sub-topics you will want to create an information product or 

online course. Many of my "Really Simple" series of courses came from this, and then I 

can recommend the course within my Focus Guide on that particular topic. This works 

so well I wish I had thought of it years earlier. We'll discuss this in greater detail during 

the Next Steps section of this training. 

 

SEO (Search Engine Optimization) 
 

SEO continues to be a mystery for online entrepreneurs and authors, but that need not 

be the case. Think of it logically and come up with a list of phrases someone might type 

into Google or Bing when they are searching for what you have to offer.  

For example, if your book is about motivating others to achieve their goals, think about 

what someone might search for online. Then make a list of these phrases and use them 

as your article/blog post titles. Over time it will be second nature for you to come up 

with a phrase and write about it in a way that will both appeal to your reader and help 

the search engines to send targeted traffic your way. 
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I don't want to get too technical here, but remember that four, five, or six word phrases 

are more effective than short words/phrases because longer ones (known in SEO as 

long-tail keyword phrases) are more specific and indicative of someone who is more 

serious and ready to make a decision or purchase right now.  

Be sure to Google the phrase you intend to optimize your article/blog post for, to make 

sure people are actually searching for that wording in regards to your topic. 

And my final tip here is to remember that your name is your most important keyword. 

Even though people may not be searching for you in this way right now, follow what I 

am teaching here and soon they will. You'll then be glad you optimized your name using 

these SEO tactics and strategies early on. 

 

Marketing/Syndication 
 

I've combined these two for simplicity's sake, even though you may think of them as 

separate parts of your content creation and marketing strategy. Whenever I complete 

one of my five hundred (give or take) word articles I immediately post it to one of my 

two main blogs. It's important to update your blog/website at least once a week, so keep 

that time frame in mind as your ultimate goal as soon as possible. 

Then I wait for about twenty-four hours to make sure my original content is indexed by 

Google as being on my site before moving forward. 

And I want to insert a note here: Make sure to add a "call to action" at the end of each of 

your blog posts. 

The next step is the syndication process, which will only take you about fifteen minutes 

to complete, once you have gone through the steps I'm outlining here a few times.  

 Go to Just Retweet and start a free account. This site works on a credit system, so 

you may never have to spend any money. I typically advertise here about six 

times a year. 

 Your next stop is LinkedIn, where you will copy/paste what you shared on Just 

Retweet in the area for updates. Then click to "write an article" and share your 

entire article there. After your article is published you will be given the 

opportunity to share it further with Twitter and Facebook. 

 Now you're headed for Medium.com, where you will start a free account. You can 

import your posts here by clicking on "Stories" within your account and then 

clicking on "Import a Story". 

 Finally, go over to Facebook and post your article on your Page first, and then 

share it to your personal wall. If you don't yet have a Facebook Page for your book 

or your business (or both) do that right away.  
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Next Steps 

Now let's move past the writing and publishing of your book and on to the world of 
online entrepreneurship for authors. Whether you have thought about the possibilities 
around turning your book into a business or not, I want you to know that you can 
achieve any goals you choose in this area. 

Many authors became huge successes based on a book they published early on, and a 
few examples of this are Tim Ferriss (The 4-Hour Workweek: Escape 9-5, Live 
Anywhere, and Join the New Rich), Pamela Slim (Escape from Cubicle Nation - From 
Corporate Prisoner to Thriving Entrepreneur), Stephen Covey (The 7 Habits of Highly 
Effective People); Tucker Max (I Hope They Serve Beer in Hell), Gary Vaynerchuk 
(Crush It! Why Now is the Time to Cash in on your Passion), Dr. Ruth Westheimer (Dr. 
Ruth's Guide to Good Sex), Bill Phillips (Body-for-LIFE: 12 Weeks to Mental and 
Physical Strength), John Gray (Men Are from Mars, Women Are From Venus - A 
Practical Guide For Improving Communication and Getting What You Want In Your 
Relationships), Dorie Clark (Stand Out: How to Find Your Breakthrough Idea and 
Build a Following Around It), and Brendon Burchard (Life's Golden Ticket: A Story 
About Second Chances). 

But this is a new phenomenon that has only come about during the past couple of 
decades. Imagine if Helen Gurley Brown, author of Sex and the Single Girl back in the 
early 1960s or Graham Kerr (he was the "The Galloping Gourmet" on television during 
the late 1960s and penned several cookbooks during that time) had used their books to 
catapult themselves to great success? Things would have been very different and their 
legacies would continue to flourish decades later. 

You may have heard that you will earn more money by speaking about and teaching 
what's in your book than you will from only the sales of your book. I don't have any 
statistics on this to share with you, but I can tell you that I have built a lucrative business 
around speaking about and teaching what is in my books. 

Earlier, in the section of this report I called Your Topic Grid I mentioned that I had 
experienced great success by creating online courses based on the ten articles I create 
for each of my sub-topics. Many of these are a part of my "Really Simple" branded 
series, and others are based on broader concepts. My belief is that if a sub-topic is worth 
ten percent of your overall business, then the ten five hundred word articles you write 
on that sub-topic are an excellent basis for a product or course (or even another book in 
the future). Let's look closer at this concept... 

The example I will share with you is from my book entitled The Weekend Marketer: Say 
Goodbye to the '9 to 5', Build an Online Business, and Live the Life You Love. During 
the summer of 2012 I challenged myself to write a series of articles/blog posts on this 
topic to generate some interest and to see if the phrase resonated with people, to turn 
this idea into a book, to teach it as a live online course, and to create a live event around 
the strategies I would include in the book and the course. 
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I taught the first online course, called The Weekend Marketer, beginning in November 
of 2012, released the book in March of 2013, taught the second version of the online 
course that spring, and hosted the first Weekend Marketer Live event in October of 
2013. To date, I have hosted five additional live events around this topic. 

The website for the online course is here:  

 

 

This virtual course consisted of five webinar sessions where I went through the 
strategies and concepts I had written about in the book. During the course I mailed 
physical copies of the book to everyone who had registered for the course. 
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The live event website is here: 

 

This event was well received each time I presented it, and it is only during 2018 that I 
will be changing the name of my twice annual live workshop in order to move on to new 
topics and ideas. 

Think about your next steps with your book and your topic. Public speaking, online 
courses, membership sites, your own live events, conferences, and workshops are just a 
few of the possibilities you may wish to explore further. 
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Summary 

 

So, there you have it - we have explored some ideas and strategies on how to create 

websites and blogs for yourself and your book; content creation, marketing, and 

syndication strategies that work well; and ideas for you to take the next steps with your 

book as you build a business around your topic. 

Also, I would love to hear from you about your own challenges, struggles, and 

experiences with authorship and entrepreneurship. Connect with me through social 

media or by simply hitting "reply" to any of my emails if you decide to join my list. Those 

all come directly to me and I will be able to answer you personally within a day or two. 

And please do consider attending one of my upcoming live events, retreats, or 

workshops. I host them in southern California at different venues throughout the year. 

Your success is my greatest reward. Authorship and online entrepreneurship is a true 

gift and a blessing to me and to everyone I know who is building an online business in 

this way and getting their message out to the world in a unique way. 

To Your Massive Success! 

Connie Ragen Green 

Connect with me on Twitter at https://twitter.com/ConnieGreen 

My Facebook Page is at: https://www.facebook.com/ConnieRagenGreenAuthor/ 

Visit my blogs at http://ConnieRagenGreen.com and http://HugeProfitsTinyList.com 

 

 

 

 

 

https://twitter.com/ConnieGreen
https://www.facebook.com/ConnieRagenGreenAuthor/
http://connieragengreen.com/
http://hugeprofitstinylist.com/
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Resources 
 

My Online Marketing Incubator Mentoring program is at: 

(http://TheOnlineMarketingIncubator.com) - Work with me personally, as well as with 

my current students and mentees. These programs include the opportunity to speak and 

present at one of my live events, as well as an invitation to be a part of one of the 

Retreats I host several times a year in Santa Barbara, California. 

Hosting: http://ConnieLoves.me/A2Hosting - easy to navigate, c-panel hosting for 

everything you need to set up technically for your online business at a fair price. 

Autoresponder service - http://ConnieLoves.me/Aweber - the most popular and easy to 

use system for staying connected to your subscribers at a fair price.  

Membership Site Plugin - I have this installed on more than forty of my sites and I know 

the creators personally, as I was in a Mastermind with them for several years while they 

were creating and perfecting Wishlist Member - http://ConnieLoves.me/Wishlist  

My "Really Simple" series of online training courses continue to be one of the best 

investments you will make into your business. Email me for a twenty-five percent 

discount coupon for the course that best suits your needs. 

Subscribe at no charge to my award winning podcasts on iTunes. Details at: 

http://PodcastShowNotes.com or take a look at: 

Online Marketing Tips - http://itunes.apple.com/us/podcast//id591740909 

Visit my two main blogs to see what else I am up to at any given time. They're at: 

http://HugeProfitsTinyList.com           |           http://ConnieRagenGreen.com 

Listen to my most recent audio training at: 

http://AskConnieAnything.com 

My books on entrepreneurship and more are at: http://ConnieRagenGreenBooks.com - 

check out my most recent titles to see which is best for your goals. 

 

Affiliate Disclaimer: Many of my recommendations are provided through an affiliate 

link. This means that I personally use each product, course, or training I recommend 

and that it has received my "Green Seal of Approval". At no time will you ever pay more, 

and many times I have negotiated a special pricing so that you receive additional 

benefits through my link at no additional cost. 

  

http://theonlinemarketingincubator.com/
http://connieloves.me/A2Hosting
http://connieloves.me/Aweber
http://connieloves.me/Wishlist
http://podcastshownotes.com/
http://itunes.apple.com/us/podcast/id591740909
http://hugeprofitstinylist.com/
http://connieragengreen.com/
http://askconnieanything.com/
http://connieragengreenbooks.com/
http://connieragengreenbooks.com/
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