Build Your ONLINE
Book Marketing Plan

Simple Strategies to Increase Website Traffic,
Build Buzz and Sell More Books
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What Do You Want to Be Known For?
Claim Your NICHE and Step on to the Virtual Stage

1. Define Your Target
Audience

Identify Their Wants/Needs
Establish Your Authority
Become a Resource

Choose Your Business
Model

Ll

GOAL = SERVE




Small Biz Thoughts.com

Author/Speaker/Consultant for IT Business Owners

Small Biz Thoughts by Karl Palachuk

This site is intended primarily for Small Business Cons(itants. It contains Opinions on business success,

News in the SMB consulting space, and Information on what I'm up to.

All material Copyrigh 006-2013 Karl W. Palachuk unless otherwise noted.

Home | Karl's Blog | Events | Karl's SMB Email | Karl's Books | SOP Friday | Coaching

NEW for 2013 ¥
.. Managed Services in a Month - Newly Revised and Expanded for 2013 ? n 3
) - Newly Revised and
E Nine New Chapters!
MANAGED Expanded
oS | Buy ’ — 1!

Build a Suce
Service Busin

How to Be a Successful Technology Consultant
by Karl W. Palachuk - Author, Speaker, Blogger

fﬁ, Or maybe it's . . .

How to be a Successful Computer Consultant
How to be a Successful Managed Service Provider

How to Succeed without Small Business Server - And Develop
a Business Model for the Future

How to be a Successful Value Added Reseller

2nd Edition - 2013




Melinda Emerson
@SmallBizLady

B Tweets >
ECOME
YOUR Oy Following
3 A\ wing
BOss ' f|
Followers
e 2lit Melinda Emerson @
4 b @SmallBizLady
Melinda Emerson Forbes #1 Influential Woman for Entrepreneurs, Host #SmallBizChat
“SmallBizLady” Tweet to Melinda Emerson Author Become Your Own 2 M rt-up, Social

jedia & Reinventing a Biz
Author “Become Your Own
Boss in 12 Months!”

Philadelphia, PA - succeed: rownboss.com

+ Em

Host of #SmallBizChat
(Wed. 8-9p ET) Photos and videos

CONTACT: |

neurs, Kar Hi

100+ others.

eets A/ No replies

Melinda Emerson
1 Foundation To Support Women & Minority Small Business

owners - shar es/SaSWw

www Ml Crsor
www,BecomeYourQwnBessBook.c

COACHING SERVICES: l

610-352-0680

Who to follow - Re!

Groupon

a2 Melinda Emerson
How to Make Big Money - My lalest #WorkYourBizWednesday

video tip from @Nextiva youtu be/3pRItUPgB-8




Patrick Schwerdtfeger

Social Media Victories

Your Business
web' Ay

Author Patrick Schwerdtfeger kevmore seeaken

Need a great business speaker for your upcoming event?

Programs Videos Contact

|

MARKETING
SHORTCUTS
SELF-EMPLOYED




Kemble Scott

Fiction Writer

KEMBLE SCOTT

SoMa Episoga [he tunnel of love
6 years ago @
Author Kembl6catt expleffis the true story behind one of the scenes from his nov

BART is the commuter train senvice for San Francisco, butit's also where stranger.

Kemble Scott uploaded a video
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kemble scott




J.A. Konrath
Thrillers and Publishing? Straddling Two Niches

A Newbie's Guide to Publishing

Is it possible to make a living as a genre fiction writer? Yes it is.

0 Tuesday, March 05, 2013
v
Tie-Ins I About Me

View my complete pi

It's 10am, Central time, on March 5th.

I've sold over 6000 ebooks, and had over 1300 borrows, on Kindle

this month. ‘

Considering the month has only encompassed four days and ten
hours, I'm pretty blown away by these numbers. I'm making about
$120 an hour, 24 hours a day, on ebooks I wrote years ago.

' search This Blog

Someone call Ponzi and tell him there's a better system.

I've currently gone all in with KDP Select for the next three
months, to see if I can't boost these sales up even more. With -
free giveaways, borrows, and judicious use of bookbub.com .“ Blog Archive

and ar.com, I'l always have at least three ebooks
on the freebie list.

1 now have more than 50 ebook titles to play with, plus four with




Gretchen Rubin
Come On Get Happy!

My Experiments in the Praclice of Everyday life e 2]
THE HAPPINESS PROJECT > N

* HOME *  ABOUT BOOKS VIDEOS TIPS & QUIZZES YOUR HAPPINESS PROJECT SHOP

Want to get the "Moment of. iness"? A daily happi ion in your inbox. Signup here x

Gretchen Rubin

Do you love great quotes?

Gretchen Rubin is
one of the most
thought-provoking
and influential
writers on happiness.
Her books Happier at
Home and The Happiness Project
were both instant New York Times
bestsellers, and The Happiness Project
has spent more than a year on the
bestseller list. Here, she writes about

Sign up for the “Moment of Happiness™ to get a happiness quote

Enter your email here

March7.2013  6Comments WTweet<3s) Hllke {133) Q1) 2 her adventures as she test-drives the
studies and theories about how to be
‘happier.
“" ' . : 2
Don't Wait. Start Stuff. Live Now. Be Present. Live S T ——

. . " Connect with me:
_ with Meanina and Real Intent S




How the Search Engines Work

And Why it Matters

17 Billion Searches Per Month:
Google = 66.9%
Microsoft Sites (Bing, MSN) = 17.9%

Yahoo = 11.4%

Ask = 2.6%
AOL =1.3%

Source: Comsceore.com, Sept. 2013




Keywords/Key Phrases

Search Engine Optimization (SEQO)

Increase Your Chances of Getting Found

Page Title
Description
Header

Repeated on Page
Page URL

Images




SEOQO Best Practices
Small Changes Make a Big Difference

Keyword Concentration
Relevant Incoming Links
Anchored Links

Minimal Use of Flash
Frequent Updates
Content is King




The Power of Blogging

Your Secret Weapon

Great S Eo AUTHORITY Where Professionals Ful;lish ‘a::li ‘I:rol?n;?e

PUBLISHING 877-800-1097

Build Your T R e e e B
Audience

Med Ia Potentl aI aorv;;;ﬁul}?ﬁ;fgh Books: Book Signing Tips —— =

Content from o :
Customers, b S
Peers,

Employees

. Authors: How to Handie
Harketing When You WWrite for
Muhiple Genras

19, 2013 By Steghane

equivalent of a Merary jackp.

Was & clear home Rood More »

How 1o Giva Away Copies of
Your Kindle Ebook on

Amazon, and Why it's a

Good idoa

February 06, 2013 By

Stephanie Chande

69 Responses to How to Autograph Books: Book Signing Tips
for New Authors

(O] e
s exactly what . havea book
signing next morkth. The tilke is: On Beconing A Healthier Church

Resd ace +




The Big Secret: Content

Showcase Your Expertise

* Articles/Blog Posts

* Product Reviews

* Industry News

* How-to Tips

+ Case Studies

* Interviews with Executives

« Editorial Commentary

» Enlist Peers, Clients, Employees

*Your Site and Other Sites




Podcasts, Teleseminars, Webinars
Expand Your Reach

Single events, series 5
or conferences n Interca”
Be a guest on other aznk ,
people’s programs 0 A=

ex "
’ CiTunes
ost your own

Promote via social blogtalkradio“
media GoloMeeting

Archive on your site
Distribute via iTunes




Video

Potential to Go Viral

Generate traffic

Attract target

audience

EStabliSh eXpel'tiSe Enspira{lirrna ‘

- C P i

Add interest to your l]htg:n(f;;whw_.

website Oance

Inexpensive to

prod Uce Evolution of Dance - By Judson Laipply
o I judsonlaipply s 210,564,390

m Subscribe 1 “7!’

i Like [ ﬂ




Information Products
Give Away or Sell for Profit

Books

Ebooks

Special Reports
Whitepapers

Tips Sheets
Workbooks
Training Programs




Grow Your Audience

Tap into the Power of Community

Community is vital

Find your target audience

Figure out where they spend their
time

Engage in existing communities
Start your own

— Meetup.com

— LinkedIn Groups

— Ning

— Yahoo Groups




Permission to market!

Build your list
Give incentive
Options:

— Constant Contact

— iContact
— Mail Chimp
— Aweber

Email Marketing
It's Not Dead!




Corporate Sponsors
They Need You

ﬁ,o

" Speaking HISCOX

» Spokesperson

 Blogging '
Site Ads

+ Give-Aways -l ’enovo
Webinars

* Twitter Chats VISA n

» Event Sponsorship . -,

» Books in Bulk CORP

The UPS Store- @




Social Media
Why it Matters

I
Engage past clients aCeDOooK.

Attract new clients and

readers GOugl(’_ r
Immediate impact .
Create community Linked m

Viral marketing @iﬂt@l‘e&




Facebook Strategy

Engage Your Audience

Build a Business Page r

Share Blog Content, Tips,
Articles, Links, Videos, Photos

Ask Questions

Participate Daily "2" |
Cross-Promote on Your Site, ar .
E-mail Marketing, Ads, etc. ; :.
Promoted Posts and Ads R
R '\ N
>




LinkedIn Strategy

Find Professional Connections

Add Keywords

Import Contacts

Find Groups

Get Introduced

Ask for Endorsements
Locate Key Contacts
Invest in LinkedIn Mail




Pinterest Strategy

Visual Network

. Pinterest not s sboae [ suphanie Chantr ©
P I n You r B I Og Posts Nonfiction Author Marketing Blog - Authority Publishing «.

Pin Blog Posts by —_— =
Others -

Share Resources
Be Interesting

Always Remember Your
Target Audience




Google+ Strategy

Link Juice Here

Share Blog Posts, p S
Interesting Content
Use the +1 Button

Add People to Your
Circles

Interact With Others




Twitter Strategy

Microblogging in 140 Characters or Less

Follow Those You Want
Following You

Share Links to Blog Posts,
Resources, Industry News

Retweet Often
Post Often: 5+ Times Per Day
Repeat Your Tweets

evolve.




Steps to Success
Commit a Little Time Each Day

Define Your Target
Audience

Leverage Community
Become a Resource
Optimize Your Site
Blog Often

Add Content: Videos,
Podcasts, Webinars

Distribute Information:
Ebooks, Books, Reports

Join Social Media




Thank YOU

| Appreciate Your Time!

Questions?

www.NonfictionAuthorsAssociation.com
www.AuthorityPublishing.com
www.BusinessinfoGuide.com
www.StephanieChandler.com

Twitter: @bizauthor
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