Boost Your Business
Build Your Brand
By Melinda F. Emerson

S

ocial Media is best marketing tool you can use to market your small
business, but without a strategy it can be a huge time waster. Use
this social media cheat sheet to develop a plan of attack to boost your
business and your brand online.
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HAVE A PURPOSE
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Too many people get robotic
on social media; they don’t
sound like a real person.
People do business with
people they like know and
trust. Being personable can
be a secret weapon online.
Make your updates enticing
and even witty. Sharing your
personality will draw people
into your posts and tweets.

Social media isn’t about
simply being there. You
need a strategy for what
you want to achieve. If
you’re looking to increase
traffic to your website by 40
percent, build a strategy to
accomplish it. Make it the
centerpiece of everything
you do, then measure your
results after three months.
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SHARE GREAT CONTENT
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That means not clicking
the “share” button just to
get content on your page.
Really consider whether an
article is of interest to your
audience; if it is, custom
craft your share copy to
get people interested in it,
rather than clicking “tweet
this link.” The more relevant
content you share, the more
followers you will have.

5

BE YOURSELF

RIGHT PEOPLE CONNECTIONS
It’s not a numbers game.
Only Follow or friend
people that fit your target
demographic. You need to
focus on a specific target
customer. Be sure to know
your best keywords that tell
help people find you and
know why they should hire
you.

MANAGE YOUR EXPECTATIONS
Social media won’t make you an overnight millionaire. Develop
a strategy and stick with it at least 12-18 months you will see a
difference in your business.
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Use the HELP Mantra to build lasting relationships with your social media
connections.

help others
Don’t ever share something that’s not helpful. Never badmouth
customers or competitors.

engage people
Spend time being interested in other people online, and be sure to
thank people for sharing or liking your content.

listen first
Don’t assume you know the culture with the various social sites.
Learn the culture first. Facebook people do not communicate as
often as Twitter people.

promote yourself with care
Don’t sell too quickly. Share other people’s content at a 4-to-1 ratio
of your own content. Be sweet and retweet other people’s work.
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6 C’s of Social Media Marketing

I

f you decide that you want to start using social media marketing to promote
your small business, now is a great time to get started. First make sure that
your website is helpful, up-to-date, loads quickly and ready for visitors. You
should have at least 3-5 ways to engage prospects on your website. Invite them
to sign up for a free quote, product samples or your newsletter. You can always
provide a 10 point check list highlighting your customer’s biggest pain point such
as 10 Things You Need to Know Before You Buy Your Next House.
Before jumping on Facebook, Pinterest or Twitter make sure that is where your
best target customer hangs out online. Get your game plan together so that
you are strategic with time online. Keep in mind that using social media is a
long-term marketing strategy. It will not start raining money in your business the
minute you start using LinkedIn or Google+. You only need to make your mark
on some social media platform to grow your business. Here’s my 6 C’s of social
media marketing for your small business.

Compelling
Content

Consistency

Community

Communicate

Connect

6 C’s

Commerce
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Connect

You want to connect with your customers where they hang out
online. Claim your profiles on LinkedIn, Facebook, Twitter, Google+,
and then dominate on one platform first.

Communicate

You should first communicate what your brand is all about. I am
SmallBizLady and my mission is to end small business failure. What
is your brand statement?

Compelling
Content

Consistent
onsistent
C

Community

Commerce

Content is currency online. If you have the ability to generate valuable
content the world will beat a path to your door. Decide first whether
you will write blogs, do audio interviews or podcasts, or videos to build
your thought leadership and your brand. If you can, start developing
content, 2-3 months before you launch your blog presence.
Before your launch your content online, it will be important to start
building relationships and position yourself as a resource. Spend a few
months on your #1 social media platform sharing other people’s content
and answers questions. When you start generating content, keep in
mind that professional blogs are updated at least 2-3 times a week.
Consistency is a key ingredient in social media success.
You want to position yourself as a member of the greater community
online. It typically takes at least 7 interactions before you have a solid
relationship with someone you met online. Do not try to sell too quickly,
you can damage a relationship if a prospect feels like you are not
genuine or authentic.

No one wants to be sold too. If you do your job well, your best target
customer will flock to buy from you. Use a 4:1 ratio of promoting other
people’s content and event over your own. Obviously you want to sell
things, but don’t let that be your only agenda for participating in the
conversation.
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SPECIAL OFFER
If you want more helpful tips, grab a copy of my award winning ebook: How
to Become a Social Media Ninja; 101 ways to dominate your competition
online. If you could use tips on using Twitter, LinkedIn, Facebook, YouTube,
Google+ and Pinterest download a copy today! I’ll give you the do’s and don’ts
of building a social media brand, creating a blog, and managing your social
media marketing in just one hour a day.

19

$

95

An investment that will put you on the path to social media
success today.
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